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INFORMATION SOURCES

THE SURVEY EXAMINED THE RESPONDENT’S
USAGE OF 24 INFORMATION SOURCES THAT
CARY EMPLOYS TO COMMUNICATE WITH ITS
CITIZENS. A 9-POINT RATING SCALE WAS
USED THAT RANGED FROM NEVER USE (1)
TO FREQUENTLY USE (9).

Table 43 indicates the most frequently used
information sources this year (in order) were word-
of-mouth (5.73), Cary's website (5.23), television
(3.68), BUD (3.46), Facebook (3.35), Cary email
subscriptions (3.24), Nextdoor (3.04), and Cary
Magazine (3.01). These were the only information
sources with a mean above 3.00.

The somewhat lesser used information sources
with means between 2.00 and 3.00 were radio
(2.48), Parks, Recreation, and Cultural Resources
Brochure (2.41), Raleigh News & Observer (2.40),
Homeowners’ Association (2.38), Cary Citizen
website (2.27), and Text/SMS (2.26). The least used
sources of those examined this year were 311 (1.16),
WAZE (1.35), YouTube (1.46), and Linkedin (1.46).
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There was only one change in the top five
information sources in that television moved from
4th to 3rd swapping places with BUD. The only
other increase (two spots or more) was for Cary
email subscriptions (11th to 6th). There were
three information sources rated for the first time
showing varying levels of effectiveness including
Cary Magazine (8th), text/SMS (14th), and smart
devices (20th).

The larger decreases (two spots or more) among
the information sources were for Raleigh News &
Observer (7th to 11th), Cary Citizen website (9th
to 13th), Instagram (15th to 18th), and 311 (20th to
24th). Falling exactly two spots were Independent
Weekly (17th to 19th) and YouTube (19th to
21st). Finally, there was a very large decrease for
WAZE (12th to 23rd) as an information source.
Tables (44-55 show the most used information
sources from 2020 back to 1998. See Appendix B
for selected information sources cross tabulations
(B397-B405).
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Table 43. Most Used Information Sources in 2022 (In Order of Usage)

Word-of-Mouth 573 11.6 14.7 233 134 134 579
Cary's website 523 204 3.8 9.7 4.1 9.2 107 140 117 163 527
Television 3.68 419 9.1 6.9 43 7.1 6.1 8.9 56 10.2 30.8
BUD 346 521 44 6.0 2.6 54 3.6 8.0 9.3 85 294
Facebook 335 560 2.6 3.6 2.8 6.6 49 74 7.2 9.0 285

Cary email subscriptions  3.24 57.1 4.1 3.1 2.3 6.9 3.6 8.7 5.4 89 26.6

Nextdoor 3.04 592 26 41 46 7.2 41 44 6.7 72 224
Cary Magazine 3.01 49.2 8.2 6.7 8.5 9.0 44 6.2 34 44 184
Radio 248 609 8.7 54 441 7.2 33 56 20 2.8 137

Parks & Rec. Brochure 241 693 41 4.3 2.3 3.3 2.3 6.9 4.3 3.1 16.6
Raleigh News & Observer 240 66.8 4.3 5.1 3.0 7.6 3.3 4.6 0.8 46 133
Homeowners’ Association 2.38 71.2 3.6 2.8 3.3 2.8 2.3 5.7 4.1 41 16.2

Cary Citizen website 227 738 1.8 3.6 2.1 3.6 3.3 5.1 3.6 3.1 15.1

Text/SMS 226 726 3.8 28 3.1 38 28 36 33 41 138
Triangle Business Journal 1.99 72.8 6.4 6.2 2.1 3.1 2.1 2.6 2.8 2.1 9.6
Twitter 1.87 816 26 1.0 20 26 26 3.1 20 26 103
Cary TV Channel 11 1.71 826 33 15 28 20 1.8 3.1 1.8 1.0 7.7
Instagram .70 8.2 18 13 08 13 08 28 33 18 387
Independent Weekly 1.67 785 6.1 43 23 38 13 18 15 03 49
Smart devices 150 879 10 23 15 31 08 13 1.0 1.0 41
LinkedIn 146 889 1.8 2.1 1.0 1.0 1.0 15 2.1 0.5 5.1
YouTube 146 882 13 28 18 18 13 08 13 08 42
WAZE 135 %05 26 10 15 08 13 05 08 1.0 36
31 116 949 2.1 1.0 05 03 03 00 05 05 13
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Table 44. Most Used Information Sources in 2020 (In Order of Usage)

Word-of-Mouth 6.11 259 11.8 148 121 181 56.8
Cary's website 483 209 438 9.3 93 153 68 118 95 123 404

BUD 442 354 3.0 6.1 3.8 124 58 111 9.1 134 394
Television 378 318 80 140 90 118 538 6.5 6.0 73 256
Facebook 3,53 489 3.8 55 3.8 98 86 78 45 7.3 282
Nextdoor 332 529 33 4.5 3.8 9.1 55 7.6 7.6 58 265

Raleigh News & Observer 2.80 60.2 3.5 3.8 5.5 9.8 3.8 48 3.0 55 171
Radio 260 491 131 121 7.8 6.0 25 45 2.8 20 11.8

Cary Citizen Website 256 652 33 4.5 3.8 6.3 4.0 5.5 4.3 3.0 16.8
Parks & Rec. Brochure 253 670 3.0 4.0 2.3 7.6 3.5 5.3 3.0 43 16.1
Cary Email List Services  2.36  70.1 3.8 5.3 2.5 4.0 2.3 3.5 3.0 55 143

Homeowners’ Association 1.84 76.6 6.3 3.6 2.3 4.3 1.3 1.5 1.5 2.5 6.8

WAZE 1.84 8.1 28 23 15 28 30 23 15 28 96

Triangle Business Journal 1.83 73,5 4.8 8.1 3.8 4.8 2.0 1.0 0.8 1.3 5.1
Instagram .70 8.2 35 28 20 48 18 18 15 08 59
Twitter 1.68 79.7 4.1 35 3.0 5.1 1.5 18 08 05 46

Independent Weekly 148 844 3.3 35 43 1.8 00 23 0.3 0.3 2.9
Cary TV Channel 11 147 853 3.3 5.3 1.3 1.3 0.8 0.8 0.8 1.3 3.7

YouTube 140 86 58 48 23 18 05 05 05 03 1.8

311 133 84 23 30 30 20 08 03 03 00 14

Block Leader Program 1.26 912 15 28 1.8 .5 03 08 03 0.0 1.4
LinkedIn 124 89 40 35 13 20 00 03 00 00 03
Snapchat 124 917 25 23 10 08 05 10 00 03 18
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Table 45. Most Used Information Sources in 2018 (In Order of Usage)

Word-of-Mouth 6.34 18.5 188 135 216 63.0
Cary's website 551 139 7.8 8.8 6.1 106 76 109 129 215 529
BUD 495 295 28 5.9 2.8 94 76 142 11.2 16,5 495
Television 371 369 98 101 6.3 9.6 7.1 48 40 114 273
Facebook 348 546 2.0 3.6 2.8 9.6 41 4.3 6.6 124 274

Cary Citizen website 3.22 558 51 53 2.0 6.3 4.1 53 58 102 254

Raleigh News & Observer 3.14 54.8 5.6 4.3 3.3 9.6 3.5 7.6 2.8 8.6 225

Parks & Rec. Brochure 303 523 74 6.3 4.6 9.6 4.8 4.6 3.8 6.6 19.8

Nextdoor 292 652 20 2.8 1.5 3.6 3.3 8.1 6.9 6.6 249

Radio 275 453 142 13.2 7.1 8.1 3.5 2.3 1.3 5.1 12.2

Cary email list services  2.67 64.6 5.1 5.1 28 4.6 23 41 2.3 9.2 179

Homeowners’ Association 2.43 654 4.8 7.1 2.8 7.1 1.3 4.1 3.1 43 12.8
Triangle Business Journal 1.84 78.6 0.8 4.8 2.8 7.9 0.8 1.5 1.8 1.0 5.1
Cary TV Channel 11 1.79 81.7 3.0 2.5 1.0 3.3 2.0 2.5 1.5 2.3 8.3

Twitter 172 8.7 18 15 03 15 26 18 20 28 9.2
Independent Weekly 167 774 58 56 25 6.1 03 1.0 00 13 26
Instagram 161 863 15 13 15 38 10 13 23 1.0 56
YouTube 160 865 08 25 08 41 1.3 05 25 10 53
LinkedIn 145 878 10 36 13 38 05 03 08 1.0 26

Block Leader Program 1.37 898 08 20 1.5 41 1.0 00 03 05 1.8
Snapchat 131 924 05 18 05 23 08 05 13 00 26
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Table 46. Most Used Information Sources in 2016 (In Order of Usage)

Word-of-Mouth 6.63 17.0 122 17.7 28.9 68.7
BUD 530 296 33 38 30 55 60 123 88 278 549
Cary’'s website 527 256 5.0 5.5 5.5 7.0 5.3 9.8 9.0 273 514
Cary News 454 383 1.8 4.5 4.5 9.5 3.8 9.5 85 195 413
Television 418 339 83 9.3 5.0 9.8 3.8 8.0 50 16.8 336

Raleigh News & Observer 3.94 49.2 20 3.3 2.3 9.0 2.0 8.0 9.3 148 34.1
Cary Citizen website 354 550 26 4.3 1.8 6.1 4.6 5.6 3.8  16.1 30.1
Radio 3.10 484 149 4.6 3.5 7.6 3.3 5.1 3.5 9.1 21.0
Facebook 293 60.8 2.0 3.5 3.0 111 45 5.5 2.0 7.5 195

Cary email list services  2.67 716 0.8 1.8 1.5 7.1 0.3 2.5 20 124 17.2
Parks & Rec. Brochure 242  66.1 5.0 4.3 3.0 9.3 1.8 4.3 3.0 3.3 124
Cary TV Channel 11 234 674 8.7 4.9 2.6 3.8 1.8 1.0 1.0 8.7 125
Homeowners' Association 2.28 66.9 4.5 4.8 3.8 101 3.0 3.3 1.3 2.3 9.9

LinkedIn 187 838 08 1.0 0.0 6.1 1.3 1.0 1.0 5.1 8.4

Block Leader Program 1.80 813 2.8 1.0 08 83 1.0 1.5 05 28 58
Nextdoor 180 849 05 13 00 48 23 18 05 40 386
Twitter 174 835 18 13 08 66 20 10 03 28 6.1
Independent Weekly 166 798 48 48 13 48 18 10 08 1.0 46
YouTube 159 89 08 35 05 48 10 13 00 23 46
Instagram 157 84 08 05 03 45 18 13 00 25 56
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Table 47. Most Used Information Sources in 2014 (In Order of Usage)

Word-of-Mouth 6.14 106 164 101 159 13.6 20.2 59.8
Cary News 558 27.8 3.0 3.0 2.0 6.0 53 105 98 326 582
Television 508 175 133 85 35 9.8 63 120 85 206 474

BUD 478 326 50 3.0 45 8.5 7.5 9.5 9.5 19.8 463

Raleigh News & Observer 470 39.1 3.0 3.8 3.0 6.8 28 7.8 7.8 26.1 445
Cary’s website 403 326 93 8.5 75 103 6.0 8.3 7.0 105 31.8
Radio 340 392 171 83 4.3 8.3 20 7.3 20 116 229

Parks & Rec. Brochure 3.07 514 100 7.0 2.0 8.5 4.3 5.0 3.3 8.5 21.1
Cary Citizen website 240 658 75 3.3 2.3 7.3 4.5 3.0 1.0 53 138
Cary TV Channel 11 232 651 101 53 2.0 5.0 2.5 3.5 0.8 58 12.6

Homeowners’ Association 2.31 62.7 13.0 4.8 2.8 6.3 1.0 2.0 1.8 58 10.6
Facebook 224 752 35 2.3 2.3 3.3 2.5 1.3 1.8 8.0 13.6

Cary email list services 210 76.6 35 3.3 0.5 4.3 2.0 2.8 1.8 53 119
Independent Weekly 1.95 68.1 13.1 55 1.8 5.0 1.0 2.0 0.3 3.3 6.6

Block Leader Program .71 793 6.8 3.0 1.3 43 05 1.5 03 3.0 53

YouTube 1.58 89.2 0.8 0.8 0.8 2.3 1.3 0.5 0.5 4.0 6.3
Twitter 142 920 0.8 0.0 1.0 2.0 0.5 0.5 1.3 2.0 4.3
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Table 48. Most Used Information Sources in 2012 (In Order of Usage)

Cary News 597 19.6 7.5 1.1 364 613
Word-of-Mouth 567 6.6 4.6 8.9 6.1 223 152 114 7.1 17.8 515
BUD 559 249 28 5.0 3.0 7.1 6.8 73 13.6 295 572
Television 543 104 9.8 9.6 7.8 141 58 134 7.8 21.2 482

Raleigh News & Observer 5.03 30.7 5.0 53 3.8 6.5 4.3 8.5 9.8 26.1 487
Cary’s website 5.02 2477 6.8 7.3 5.0 9.3 6.5 10.1 7.1 23.2 46.9
Radio 369 256 162 114 104 149 53 6.8 3.3 6.1 215
Parks & Rec. Brochure 338 414 73 106 6.8 121 4.0 8.3 4.3 51  21.7
Cary email list services 290 59.1 6.6 56 35 6.1 2.3 28 33 109 193
Cary TV Channel 11 246 542 1577 7.8 3.8 7.1 3.0 3.0 1.5 3.8 113
Cary Citizen website 244 689 4.8 4.3 1.8 5.1 2.0 4.3 1.3 7.4 15.0
Homeowners’ Association 2.40 65.7 5.8 5.8 3.0 6.6 3.8 2.8 1.0 56 13.2
Independent Weekly 1.77 757 6.3 6.1 3.0 4.1 1.3 0.8 0.3 2.5 4.9
Block Leader Program 149 843 48 33 1.3 3.0 05 1.3 03 1.3 34
Twitter 145 90.2 1.3 0.8 1.0 2.8 0.8 1.0 0.3 2.0 4.1
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Table 49. Most Used Information Sources in 2010 (In Order of Usage)

Cary News 562 19.6 131 123 244 57.6
Word-of-Mouth 557 94 3.8 7.7 94 148 145 166 120 11.7 5438
Raleigh News & Observer 5.54 225 3.8 55 33 100 55 11.0 120 26.5 550

BUD 547 244 2.0 5.5 2.3 9.3 7.8 121 13.6 229 564
Television 523 121 45 101 88 131 183 153 6.5 113 514
Cary’s website 456 268 7.0 6.3 55 135 11.8 83 95 113 409
Radio 3.28 284 211 126 113 9.3 5.3 5.0 2.0 50 173

Parks & Rec. Brochure 312 516 78 65 50 58 48 68 55 63 234
Cary TV Channel 11 312 458 103 78 68 93 40 76 40 43 199
Cary email list services  2.68 629 6.5 35 20 6.5 5.5 25 43 6.3 18.6
Homeowners’ Association 1.88 759 6.5 4.0 1.0 5.5 1.3 1.8 1.0 3.0 7.1
Independent Weekly 184 744 75 45 35 40 10 15 1.0 25 6.0
Block Leader Program 137 869 43 23 1.8 25 1.3 05 03 03 24
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Table 50. Most Used Information Sources in 2008 (In Order of Usage)

Raleigh News & Observer
Television
Word-of-Mouth
Cary News
BUD
Radio
Cary's Website
Parks & Rec. Brochure
Cary TV Channel 11
Internet Email with Cary
Blogs/Social Media
Independent Weekly
24-Hr. Phone Service

Block Leader Program

6.41
5.89
5.63
533
5.02
4.09
3.96
3.17
2.67
240
1.89
1.87
1.46
1.37

1
14.2
13.2
7.3
23.1
21.9
24.1
28.3
48.8
51.1
63.7
70.9
71.3
82.0
87.3

95

2 3
3.5 3.0
30 7.0
4.8 6.5
52 4.2
7.0 5.5
144 124
10.2 9.7
6.2 8.0
104 104
7.5 5.5
8.5 6.8
7.5 6.2
8.2 2.7
5.0 1.5

BIENNIAL SURVEY

4 9
1.7 104
57 114
6.3 21.6
3.5 129
7.2 127
52 122
7.2 144
42 114
6.5 9.4
2.0 6.7
2.8 6.0
4.0 5.7
1.5 3.2
1.3 2.5
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5.7
11.9
15.0
6.7
8.5
6.0
10.4
4.2
3.2
5.2
0.8
1.2
0.2
1.0

)
12.4
11.2
16.8
11.9
11.9
12.4
9.4
7.7
3.0
5.5
1.3
2.7
0.7
1.0

8
10.7
10.7
10.3
7.2
5.2
5.2
5.2
6.5
3.2
2.0
1.0
0.2
0.7
0.0

9
38.3
25.9
11.5
25.1
20.1

8.0
5.2
3.0
2.7
2.0
2.0
1.0
0.5
0.5

%
67.1
59.7
53.6
50.9
45.7
31.6
30.2
21.4
12.1
14.7

5.1
5.1
2.1
2.5
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Table 51. Most Used Information Sources in 2006 (In Order of Usage)

Raleigh News & Observer 6.10 13.1 4.1 12.1 7.7 101 356 593
Television 578 126 83 48 30 128 101 128 123 234 586

Cary News 540 179 59 64 49 156 82 90 7.7 246 495
Word-of-Mouth 527 9.0 100 7.7 6.4 19.2 113 151 121 9.2 47.7
BUD 519 238 53 48 59 88 7.8 128 10.7 201 514

Radio 453 204 134 102 79 99 86 84 71 141 382

Cary's website 407 287 98 114 70 111 72 9.0 72 85 319

Parks & Rec. Brochure 375 430 63 72 29 95 43 115 57 97 312
Direct mail 370 415 94 63 45 80 71 6.8 6.0 105 304

Cary TV Channel 11 3.06 461 101 90 41 137 39 49 39 44 171
Internet email with Cary 273 585 78 67 27 65 38 54 22 65 179
Independent Weekly 272 547 121 54 39 60 36 69 5.1 21 17.7
CaryNow.com 255 646 47 66 25 53 25 50 50 38 163
24-Hr. Phone Service 1.79 777 48 3.7 3.1 45 14 20 1.7 11 6.2
Block Leader Program 1.55 834 52 24 17 17 28 1.0 10 07 55
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Table 52. Most Used Information Sources in 2004 (In Order of Usage)

Raleigh News & Observer 6.54 11.8 10.3 7.4 45.6 66.8
Television 649 69 50 62 47 132 72 84 84 400 640
Word-of-Mouth 567 9.8 4.5 6.0 6.8 173 14.0 150 13.0 13.8 5538
Radio 515 19.0 8.5 9.0 6.5 127 5.0 8.7 42 264 443

BUD 507 249 8.0 6.0 4.5 8.3 3.5 121 111 21.6 483

Cary News 464 343 64 5.7 3.2 8.4 2.7 74 101 217 419

Parks & Rec. Brochure 3.62 43.0 7.0 64 45 115 4.8 96 43 8.8 275
Internet email with Cary 353 504 58 43 4.8 5.6 5.1 53 48 139 291
Cary's website 352 429 7.7 95 3.7 8.2 6.7 75 7.0 6.7 279
Cary TV Channel 11 337 413 113 103 49 7.9 56 6.9 5.6 6.2 24.3
Direct mail 3.19 50.1 6.0 55 52 125 3.9 6.5 3.7 6.5 20.6
24-Hr. Phone Service 193 740 6.3 39 4.2 3.9 1.0 3.1 0.8 26 7.5
Block Leader Program 1.59 823 43 3.9 1.3 3.6 1.6 1.3 0.3 1.3 45

Table 53. Most Used Information Sources in 2002 (In Order of Usage)

Raleigh News & Observer 6.47 12.8 13.3 10.9 41.0 65.2
Television 6.03 124 57 42 37 154 6.0 134 82 310 586
Word-of-Mouth 529 102 6.0 9.0 82 194 112 169 82 109 472
BUD 508 251 32 65 55 122 85 10.0 85 206 476

Radio 49 223 85 45 78 138 55 118 63 198 434

Cary News 456 340 67 67 20 108 42 76 42 239 399

Direct mail 387 370 48 86 76 147 48 76 53 96 273

Parks & Rec. Brochure 3.78 400 55 85 55 115 55 78 6.8 9.0 29.1
Internet email with Cary 3.06 564 58 50 48 68 28 53 30 103 214
Cary TV Channel 11 296 46.0 10.0 114 7.7 9.5 2.5 4.7 4.0 42 154
Cary’s website 298 486 94 67 62 114 45 72 20 40 177
24-Hr. Phone Service 194 744 6.6 35 33 3.8 1.8 2.3 20 23 84
Block Leader Program 159 8.1 50 16 10 29 08 23 05 18 54
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Table 54. Most Used Information Sources in 2000 (In Order of Usage)

Raleigh News & Observer 6.87 10.1 109 466 714
Television 659 71 43 46 43 109 84 132 109 365 690
Water and Sewer Bills 573 169 41 44 33 156 69 128 113 246 556

Word-of-Mouth 554 9.0 3.6 64 6.7 259 11.8 138 11.0 11.8 484
Radio 536 157 5.3 9.9 53 142 71 142 86 195 494
Cary News 478 352 6.8 3.8 2.3 8.1 3.8 5.1 46 304 43.9
Direct Mail 464 304 6.5 52 31 141 55 9.7 8.1 173 40.6

Internet Email with Cary  2.78 67.6 3.1 2.6 2.0 3.8 2.0 3.8 5.1 99 20.8
Cary TV Channel 11 273 52,6 95 9.5 4.9 8.2 5.1 4.1 2.6 3.6 154
Cary’'s Website 230 64.1 99 5.9 4.1 4.1 2.3 3.3 2.5 3.8 119
24-Hr. Phone Service 191 756 54 4.9 1.0 4.6 2.8 1.5 2.1 2.1 8.5
Block Leader Program 166 838 38 27 08 30 05 08 13 32 538

Table 55. Most Used Information Sources in 1998 (In Order of Usage)

Raleigh News & Observer 6.70 7.5 12.0 125 383 70.1
Television 616 92 47 37 55 139 95 149 139 246 629
Word-of-Mouth 533 60 42 107 10.0 276 10.7 142 52 114 415
Cary News 515 282 55 57 42 82 30 72 9.0 289 481

Water and Sewer Bills 506 231 58 53 53 120 93 123 105 16.5 486
Radio 492 199 75 67 7.7 147 80 129 92 134 435

Direct Mail 408 367 65 67 52 122 45 75 9.0 11.7 327

Internet Email with Cary  2.06 763 4.2 4.0 1.7 3.2 1.0 1.7 1.5 6.2 104
24-Hr. Phone Service 199 721 7.7 35 2.0 6.2 20 2.7 25 1.2 8.4
Cary TV Channel 11 192 699 107 47 25 57 12 25 12 15 64
Block Leader Program 159 823 53 33 1.0 3.0 25 05 1.3 1.0 53
Cary's Website 158 813 72 20 12 32 20 17 02 1.0 49
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